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Branding, attribution and approvals guidelines for project partners
This document sets out the high-level requirements and policy for branding, logo use and  

attribution pertaining to the Australian Government’s Future Drought Fund and the SA Drought Hub. 

This program received funding from the Australian Government’s Future Drought Fund
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Key branding points

• All materials and collateral relating to the SA Drought Hub must include the 

SA Drought Hub logo plus the Australian Government’s Future Drought 

Fund (FDF) logo and Australian Department of Agriculture, Fisheries and 

Forestry (DAFF) crest (see below). This applies to any SA Drought Hub 

collateral outputs, including promotional materials for workshops/

events, announcements, workshops, forums, conferences, banners, 

posters, signage, corporate merchandise, media/case studies, and 

print and digital publications (reports, books, fact sheets, videos etc). 

• The FDF/DAFF logos must take the position of prominence (above or to 

the left) of any additional project or organisation’s logo.

• For Hub partners and stakeholders, if you are acknowledging the support 

of the SA Drought Hub in your content / flyer (or other) please include the 

following wording (or you can use the below logo straps). This ensures 

correct attribution to the Australian Government and FDF:

- This program/project is supported by the South Australian Drought 

Resilience Adoption and Innovation Hub, through funding from the 

Australian Government’s Future Drought Fund.

- This project is supported by the South Australian Drought Resilience 

Adoption and Innovation Hub, which is one of eight Hubs established 

across Australia through the Australian Government’s Future Drought 

Fund. 

 NOTE: When acknowledging the SA Drought Hub, In the first instance 

it should be referred to as the South Australian Drought Resilience 

Adoption and Innovation Hub. It can thereafter be referred to as the 

SA Drought Hub.

This program received funding from the Australian Government’s Future Drought Fund

The below logos file can be provided for your convenience – contact Belinda Cay on 0423 295 576 or belinda.cay@agcommunicators.com.au

This program received funding from the Australian Government’s Future Drought Fund

mailto:belinda.cay%40agcommunicators.com.au?subject=
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Program providers/project participants must acknowledge the the Australian Government’s Future 

Drought Fund by using one of the following funding acknowledgement statements: 

 This program/project received funding from the Australian Government’s Future Drought Fund. 

 This program/project is supported by [project provider name], through funding from the  

Australian Government’s Future Drought Fund. 

If more than one funding body: 

 This program/project is supported by [project provider name], through funding from the  

Australian Government’s Future Drought Fund and [name of other funding body].  

If the program provider/project participant has also provided funding: 

 This program/project is jointly funded through the Australian Government’s Future Drought  

Fund and the [organisation name].  

Key branding points, cont...

HOW TO ACKNOWLEDGE FUNDING 
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Key branding points, cont...

• For sta� employed through the Adelaide University, the Hub logo and logo crest must be accompanied by the Adelaide University logo:

• Partners may remove the Adelaide University logo and place their own 

logo next to the Hub logo, reflecting their involvement in the Hub.

• Do not modify logos in any way (colour, shape, form, font, design etc).

• The o�cial Hub typeface is Proxima Nova. As this is not included by as 

standard in MS Word font, use Calibri as an alternative.

• Hub sta� email signature blocks should include the Hub logo, taking into 

consideration their employer’s email signature format/guidelines. 

• Use ‘South Australian Drought Resilience Adoption and Innovation Hub’ on 

first mention, contracted to ‘SA Drought Hub’ thereafter.

Please send communication materials/collateral for approval to Belinda Cay: belinda.cay@agcommunicators.com.au

This program received funding from the Australian Government’s Future Drought Fund

This project received funding from the Australian Government’s Future Drought Fund and the Government of South Australia

• For PIRSA/SARDI sta�, the Hub logo and logo crest must be accompanied by the PIRSA/SARDI logo (in place of the Adelaide University logo).

This project received funding from the Australian Government’s Future Drought Fund and the Government of South Australia

• For Ag Ex Alliance sta�, the Hub logo and logo crest must be accompanied by the Ag Ex Alliance logo (in place of the University of Adelaide logo).

mailto:belinda.cay%40agcommunicators.com.au?subject=
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Key branding points, cont...

A reminder not to change the logo lock 

ups provided. The Australian Government 

crest must be to the left, followed by the 

FDF logo then the Hub and partner logo.
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Social media 

• Social media posts about the SA Drought Hub do not need  

approval from the Future Drought Fund communications team. 

• All content is managed and posted by AgCommunicators / The SA  

Drought Hub team, who will update the Hub operations team. 

• Any post should have two points of approval before posting and 

messaging must align with the Hub values, vision and mission.

• Content should be emailed to Belinda Cay  

(belinda.cay@agcommunicators.com.au) with the required 

wording or tags. Where possible, approval will be granted  

on the same day to ensure good engagement.  

• Social media posts must:

- Tag @SADroughtHub (X, Facebook)

- Include direct acknowledgement of the FDF or the 

#FutureDroughtFund hashtag

- Where appropriate, tag Australian Department of Agriculture,  

Fisheries and Forestry (Facebook) or @DAFFgov (X)

- Other hashtags such as #drought, #AusGov, #AusAg, 

#droughtresilience and #agriculture can also be used.

• Any one appearing in the image must give permission for their photo to 

be utilised on-line. If images are taken at workshops, participants must be 

made aware and give permission to be in the image (this may be through 

registration terms). 

• For any video content, the FDF requests a formal talent release form be 

completed. Please email Belinda Cay for a copy of this.

• All images used in social media should be high-quality and depict activity 

that is professional, best practice (including use of appropriate PPE 

when required). Images should not include anyone under 18 without the 

appropriate talent release (parental approval) form. 

• Other points to note: 

- Facebook 

 Program/Project organisations should follow the department’s Facebook 

account facebook.com/da�gov and tag it where appropriate. 

- X 

 Program/Project organisations should follow the X account for the 

department– @DAFFgov (formerly @DeptAgNews) and tag it where 

appropriate.

mailto:belinda.cay%40agcommunicators.com.au?subject=
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SA Drought Hub branding materials 

A range of branded materials are available for Hub sta� and partners.  

To obtain files or to request materials that include your logo, please 

contact Belinda Cay, AgCommunicators, on 0423 295 576 or  

belinda.cay@agcommunicators.com.au. 

We have templates and design support available for:

• A4 flyer (describing the Hub and its work, and listing core team 

members).

• DL flyer (fits into a business envelope)

• Media release template

• PowerPoint templates (standard and widescreen)

• Word document / letterhead template 

• Logo strips for general usage on print, PDF or online materials (including 

event flyers and emails):

See Appendix 1 for examples of a selection of flyers and templates.

mailto:belinda.cay%40agcommunicators.com.au?subject=
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Acknowledging the SA Drought Hub and Future Drought Fund in the media

MEDIA RELEASES

The Future Drought Fund logo and the Australian Government crest 

should NOT be included on media releases issued by an organisation, 

other than the Australian Government. However, the following statement 

should be included:

1. Releases issued by the SA Drought Hub, The Adelaide University or 

PIRSA/SARDI:

 The South Australian Drought Resilience Adoption and Innovation 

Hub is one of eight Hubs established across Australia through the 

Australian Government’s Future Drought Fund. The SA Drought Hub 

brings together a dynamic network of primary producers, industry 

groups, researchers, government agencies, universities, agribusinesses, 

traditional owners and others to work towards a common vision to 

strengthen the drought resilience and preparedness of farms and 

regional communities in South Australia. This program received funding 

from the Australian Government’s Future Drought Fund.

2. Releases issued by other project partners:

 This project is supported by the South Australian Drought Resilience 

Adoption and Innovation Hub, which is one of eight Hubs established 

across Australia through the Australian Government’s Future Drought 

Fund. The SA Drought Hub brings together a dynamic network 

of primary producers, industry groups, researchers, government 

agencies, universities, agribusinesses, traditional owners and 

others to work towards a common vision to strengthen the drought 

resilience and preparedness of farms and regional communities in 

South Australia. This project received funding from the Australian 

Government’s Future Drought Fund.

MEDIA ENQUIRIES/INTERVIEWS

Enquiries should be brought to the attention of AgCommunicators prior 

to speaking with the media (call Belinda Cay, 0423 295 576). This is 

essential for any Hub employees and Hub partners as we will need to 

seek appropriate approvals from the Adelaide University and State 

Government communication teams. If you are contacted by the media, 

please advise that you will call them back ASAP. AgCommunicators will 

support your response and help develop talking points aligned with the 

Hub’s key messaging, if required.

Approved interviewees should: (a) mention their employer organisation; 

and (b) acknowledge Australian Government funding, using wording to 

the e�ect of:

The South Australian Drought Resilience Adoption and Innovation Hub 

is one of eight Hubs established across Australia through the Australian 

Government’s Future Drought Fund. This program/project received 

funding from the Australian Government’s Future Drought Fund.

It is important that we get the Hub messaging right in the media. Hub 

management team members have had media training, which is a 

prerequisite of speaking to the media. 
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Media approval processes 

APPROVAL PROCESS FOR MEDIA RELEASES 

(AgCommunicators will manage this on your behalf and should be 

cc’d in on any correspondence) 

• PIRSA/SARDI sta�: essential to have approval via the Hub Deputy 

Director, Hub Director and PIRSA media (PIRSA.Media@sa.gov.au)

• Adelaide University sta�: seek approval via Hub Manager, then 

media@adelaide.edu.au; cc crispin.savage@adelaide.edu.au.

• Other project/partner sta�: contact Belinda Cay, AgCommunicators, 

on 0423 295 576 or belinda.cay@agcommunicators.com.au. 

AgCommunicators will guide you through the process on content and 

who is the appropriate Hub representative for quoting.

• Non-PIRSA/SARDI sta� or Hub partner: no need for PIRSA/SARDI 

approval, but send to PIRSA.Media@sa.gov.au for noting. Also send 

to AgCommunicators (belinda.cay@agcommunicators.com.au) so 

we can update the FDF team, who are keen to be notified of any 

announcements. 

APPROVAL PROCESS FOR MEDIA ENQUIRIES/INTERVIEW 
REQUESTS

If you are contacted for a radio / TV / newspaper interview it is important 

to seek prior approval to ensure all messaging aligns with the SA Drought 

Hub priorities and values. 

The following process is required:

• Contact AgCommunicators (belinda.cay@agcommunicators.com.au or 

0423 295 576) and advise of outlet, topic and content. 

• PIRSA/SARDI sta�: it is essential to have PIRSA/SARDI approval via SA 

Drought Hub management and PIRSA Media (PIRSA.Media@sa.gov.au)

• Adelaide University sta�: 

a. If you have media clearance, notify media@adelaide.edu.au;  

 crispin.savage@adelaide.edu.au.

b. If you don’t have media clearance, seek approval via  

 media@adelaide.edu.au; crispin.savage@adelaide.edu.au.

• Non-PIRSA/SARDI sta�: no need for PIRSA/SARDI approval, but send 

to PIRSA.Media@sa.gov.au for noting (after the interview has occurred).

• Other project/partner sta�: contact Belinda Cay, AgCommunicators, 

on 0423 295 576 or belinda.cay@agcommunicators.com.au. 

AgCommunicators will guide you through the process.

mailto:PIRSA.Media%40sa.gov.au?subject=
mailto:media%40adelaide.edu.au?subject=
mailto:crispin.savage%40adelaide.edu.a?subject=
belinda.cay@agcommunicators.com.au
belinda.cay@agcommunicators.com.au
belinda.cay@agcommunicators.com.au
mailto:adam.barclay%40agcommunicators.com.au?subject=
mailto:media%40adelaide.edu.au?subject=
mailto:crispin.savage%40adelaide.edu.au?subject=
mailto:media%40adelaide.edu.au?subject=
mailto:crispin.savage%40adelaide.edu.au?subject=
belinda.cay@agcommunicators.com.au
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Risks

The following risks and accompanying mitigation strategies have been considered in the development of this communication and engagement plan.

RISK MITIGATION

Ensuring content is  

technically correct

• The research leads and partners are responsible for providing the correct technical information for content 

development. 

• Content will be sent to program managers, research leads, the Adelaide University, the Knowledge Broker, Business 

Manager, and Node Coordinator, SARDI-PIRSA representatives as required, and other Hub representatives for 

review.

• Content will not be distributed until it has been through the described approval process, and a final APPROVED 

FOR DISTRIBUTION has been issued. 

Adoption of a practice which 

impacts a grower’s business

• Ensure content includes relevant disclaimers advising growers to seek their own advice. An SA Drought Hub 

disclaimer is provided, however, partners may choose to use their own required disclaimer.

• Ensure content is technically accurate (note, the research lead must always approve technical content, and all 

content must go through the required approval process as described).   

• Note that the SA Drought Hub website links through to the Adelaide University legal and privacy disclaimers. 

Poor uptake of knowledge • It is noted that the market is saturated with content, so communication content will be distributed through the 

required channels, and will often include a multi-faceted approach which enables distribution of content via written, 

digital, social platforms, plus face-to-face communication via workshops and functions. 

• Both AgCommunicators and SARDI have extensive contact lists which will be utilised for distribution. 

Images • Participants will give approval of images prior to release. 

• No images of children under 18 will be taken as part of this program. 

• We will ensure that we ask participants about the use of PPE / best practice prior to taking any images to ensure 

they are professional etc. 

Video imagery • For video imagery, there is a formal talent release form required by the FDF. Please seek a copy from Belinda Prior 

to use.
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Disclaimers

Any fact sheet or technical publication must include the SA Drought Hub disclaimer.  This process ensures any risks of incorrect content are minimised and that 

all messaging aligns with the project findings. Note that this can be adapted and utilised in podcasts, videos and other Hub content as appropriate.

The following disclaimer must appear on content:  

DISCLAIMER

Any recommendations, suggestions or opinions contained in this publication do not necessarily represent the policy or views of 

the South Australian Drought Resilience Adoption and Innovation Hub (SA Drought Hub). No person should act on the basis of the 

contents of this publication without first obtaining specific, independent, professional advice. The SA Drought Hub and contributors 

to this publication may identify products by proprietary or trade names to help readers identify particular types of products. The Hub 

does not endorse or recommend the products of any manufacturer referred to. Other products may perform as well as or better than 

those specifically referred to. The SA Drought Hub will not be liable for any loss, damage, cost or expense incurred or arising by 

reason of any person using or relying on the information in this publication.
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Appendix 1 – flyer and template examples

SOUTH AUSTRALIAN DROUGHT RESILIENCE  

ADOPTION AND INNOVATION HUB

This program received funding from the Australian Government’s Future Drought Fund

DL FLYERA4 FLYER
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Appendix 1 – powerpoint slides
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MEDIA RELEASE WORD DOCUMENT

Appendix 1 – media release and word document template examples
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Appendix 1 – field crop sign example

SOUTH AUSTRALIAN DROUGHT RESILIENCE  

ADOPTION AND INNOVATION HUB

sadroughthub.com.au

This project 
received funding 

from the Australian 
Government’s Future 

Drought Fund
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Appendix 1 – social media tile examples
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Appendix 1 – fact sheets

YEAR 3 ACHIEVEMENTS 1 July 2023 – 30 June 2024

This program received funding from the Australian Government’s Future Drought Fund

SOUTH AUSTRALIAN DROUGHT RESILIENCE ADOPTION AND INNOVATION HUB

1 SA Hub Roseworthy

2 Minnipa Node

3 Port Augusta Node

4 Orroroo Node

5 Loxton Node

6 Struan Node

2

3 4

5
1

6

SA HUB AND NODE LOCATIONS

WHO’S BEEN AT OUR EVENTS?
TOTAL ATTENDANCE AT THE 137 LEARNING EVENTS WAS 4,393 PEOPLE:

2,457 x farmers /  
producers / pastoralists

572 x private consultants / 
agribusiness / farm advisors / farm 
consultants / businesses / Industry

272 x attendees at events 
where the demographic 

breakdown was not recorded.

186 x extension sta�

128 x grower group network 
sta� / farmer group sta�

70 x researchers  
(attendees not presenters) 

698 x students

5 x DAFF program sta� 

5 x plant breeders

137 LEARNING EVENTS 

FARM VISITS  

& CROP WALKS WORKSHOPS FARMER BUS TOURS

55449

FORUMS5 FIELD DAYS

8
SEMINARS

13
CONFERENCES 
(SUPPORTED)

3

FACEBOOK 608 followers 

LINKED IN  349 followers 

INSTAGRAM  208 followers 

X  425 followers 

SOCIAL MEDIA WEBSITE

3567 USERS 

8863  PAGE VIEWS 

The SA Drought Hub website has seen significant upgrades to include 
a wide range of drought resilience information available to farmers. The 
agronomic focus areas also have ‘Dry Season Information’ sections to 
provide users with specific information on management approaches 
during dry periods leading into drought. Additionally, the Project Pages 
on the hub website provide a description of all current and completed 
hub projects along with the resources developed through that project 
including reports, decision tools, webinars and case studies.

SOUTH AUSTRALIAN DROUGHT RESILIENCE ADOPTION AND INNOVATION HUB

sadroughthub.com.au  |  sadroughthub@adelaide.edu.au

123 DEMONSTRATION SITES 

111

commercial farms and pastoral 
properties and 2 research  
farms hosted on-farm trials  
and demonstrations.

farmers visited the on-farm trial 
and demonstration sites.  

advisors, consultants, government 
extension o�cers, project o�cers, 
researchers, and grower group sta� 
attended the sites.

549

239

approximately 450 undergraduate 
and postgraduate students used 
an SA Drought Hub trial and 
demonstration site at the University 
of Adelaide’s Roseworthy Campus.

450

APROX

Community Wellbeing BBQs run 

(in partnership with and co-funded 

by the AgResilience Program 

 and Livestock SA) 

2,362 ATTENDEES 

activities promoting  

and/or facilitating the  

exchange of ideas with First Nations for 

the development of resources, tools and/

or other products, with 193 First Nations 

community members attending.

834 people recorded as using 

the resources developed 

(although this is likely to 

be much higher given the 

attendance numbers at events)

Drought Resilience projects 

conducted, including 1 

nationally focused project 

in partnership with other 

Drought Hubs. These are 

listed on the hub website. 

communications activities  

and products were delivered to 

support the delivery of SA Drought 

Hub projects and programs. 

Regional Interns  

were supported in  

partnership with SAGIT, 

Grower Groups and SARDI.

The Hub is currently engaged in 83 collaborations and partnerships with a range of RDCs, 

industry bodies, CRCs, scientific bodies, other FDF programs, and other Drought Hubs, and 

these have expanded significantly over the past two years from

72 16

3755
Drought Resilience 

resources, tools and other 

products were developed

4119

 20 in 2022, 58 in 2023 and 83 in 2024. 
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Appendix 1 – case study examples

Collaborative project improves the sheep  
industry’s climate resilience

This program received funding from the Australian Government’s Future Drought Fund

LEAD ORGANISATION: University of Adelaide

PARTNER ORGANISATIONS AND FARMING SYSTEMS GROUPS INVOLVED: SA Research and Development 

Institute (SARDI), MacKillop Farm Management Group (MFMG), Barossa Improved Grazing Group (BIGG), 

Upper North Farming Systems (UNFS), Mallee Sustainable Farming (MSF), Murray Plains Farmers (MPF), 

Agricultural Innovation and Research Eyre Peninsula (AIR EP), and Northern and Yorke Landscape Board as 

well as 21 producer demonstration sites. 

SA DROUGHT HUB NODES: Minnipa, Orroroo, Struan, Roseworthy, Loxton

This project was supported through additional funding from the SA Sheep Industry Fund

Outcomes
Short term 

• Increased collaboration and partnerships 

among organisations working in research, 

development, extension, adoption and 

commercialisation (RDEA&C)

• Hubs seen and utilised as key regionally 

focused institutions for defining and delivering 

RDEA&C services (relating to drought 

resilience)

Medium term 

• Increased adoption and commercialisation of 

drought resilience technologies and practices

• Technologies and practices adopted are 

effective in improving drought resilience

Project overview

High ambient temperatures during mating 

and pregnancy impair sheep reproduction 

and is estimated to cost the Australian sheep 

industry $168 million each year. 

Heat events challenge the ability of sheep to 

thermoregulate which directly changes reproduction 

function and can also impact feed intake and activity.

Research has found that each day above 32°C during the 

week of joining can decrease lambing percentage by 3.5%. 

Hence, heat events have the potential to cause significant 

financial loss for producers, even in what is traditionally 

considered cooler climates.

This project sought to quantify the benefits for sheep 

producers of using supplements known to alleviate the 

impact of heat on flock productivity and thermoregulation. 

Supplements investigated included melatonin, vitamin ADE, 

vitamin C and betaine. 

Producer Tom Trengove, Trengove Partners, 
Spalding, SARDI Sub-Program Leader for Livestock 
Innovation Alice Weaver and University of Adelaide 
research team member Megan Tscharke.

Building capacity of advisers:  
extending knowledge to drive adoption 

Project 1: Extension training for Hub members

LEAD ORGANISATION:  SA Drought Hub 

PARTNER ORGANISATIONS: Ag Consulting Co and AgCommunicators  

Project 2: Containment feeding to boost business performance and resilience 

LEAD ORGANISATION: University of Adelaide

PARTNER ORGANISATIONS: Talking Livestock, Livestock SA, MacKillop Farm Management Group, Agriculture 

Kangaroo Island, Upper North Farming Systems, Barossa Improved Grazing Group, Agricultural Innovation & 

Research Eyre Peninsula.

Outcomes
Short term 

• Increased collaboration and partnerships among 

organisations working in research, development, extension, 

adoption and commercialisation (RDEA&C) 

• Hubs seen and utilised as key regionally focused 

institutions for defining and delivering RDEA&C services 

(relating to drought resilience)

• Co-design and participatory approaches embedded in the 

design and delivery of hub activities

• Hubs work e­ectively as part of a national network/

architecture

• E�cient and e­ective activities to support RDEA&C and 

uptake by end users

Medium term 

• Increased availability and accessibility of, and capacity to 

use and adopt, knowledge that can be applied to improve 

drought resilience

• Technologies and practices adopted are e­ective in 

improving drought resilience

• Increased adoption and commercialisation of drought 

resilience technologies and practices

• Design and delivery of hub activities is responsive to end 

user needs

This program received funding from the Australian Government’s Future Drought Fund

Project Overview 
A key pillar of the SA Drought 
Hub’s mission is delivering 
innovative extension approaches 
to drive the adoption of best 
practices and foster change. 

During the co-design phase of the Hub 

prior to its establishment, more than 280 

stakeholders were consulted generating  

991 suggestions about addressing 

knowledge gaps and building resilience. 

The need to upskill advisers, researchers 

and key influencers was identified as a top 

priority, and particularly advisers, extension 

o�cers and researchers in e­ective 

extension methodologies and facilitation. 

The SA Drought Hub has worked to build 

extension capacity across South Australia 

by supporting a range of workshops and 

‘train the trainer’ initiatives. Two projects 

have been instrumental in building South 

Australia’s extension capacity: Extension 

training for Hub members and Containment 

feeding to boost business performance  

and resilience. 

Decision-making to foster resilience  
in dry times

LEAD ORGANISATION:  SA Drought Hub  

PARTNER ORGANISATIONS INVOLVED: 

• PHASE 1 WORKSHOP – Livestock strategies 

for the next 100 days: Farming systems groups 

across South Australia, Livestock SA, Department 

of Primary Industries and Regions SA (PIRSA), 

Australian Wool Innovation (AWI), Future Drought 

Fund Farm Business Resilience Program. 

• PHASE 2 WORSHOP:  SA Drought Hub, Turner 

Agri, Talking Livestock  

SA DROUGHT HUB NODES: Minnipa, Orroroo, 

Roseworthy, Struan, Loxton

Outcomes
Short term 

• Increased collaboration and partnerships among 

organisations working in research, development, 

extension, adoption and commercialisation (RDEA&C) 

• Hubs seen and utilised as key regionally focused 

institutions for defining and delivering RDEA&C 

services (relating to drought resilience)

• Co-design and participatory approaches embedded in 

the design and delivery of hub activities

• E­cient and e�ective activities to support RDEA&C 

and uptake by end users

Medium term 

• Increased availability and accessibility of, and capacity 

to use and adopt, knowledge that can be applied to 

improve drought resilience

• Technologies and practices adopted are e�ective in 

improving drought resilience

• Increased adoption and commercialisation of drought 

resilience technologies and practices

• Design and delivery of hub activities is responsive to 

end user needs

This program received funding from the Australian Government’s Future Drought Fund

Introduction 

In 2024, South Australian farmers 

experienced a very dry season with 

most receiving well below median 

rainfall. The SA Drought Hub, in 

collaboration with its partners and 

industry groups, delivered decision-

making workshops and events 

to help farmers, landholders and 

regional communities better prepare 

for and manage drought. 

Over 18 months, 843 farmers and 115 advisers 

and consultants attended Hub delivered and 

supported dry times planning workshops. 

These workshops are part of broader e�orts 

to enhance resilience and improve outcomes 

for agricultural and rural sectors during times of 

drought, which can be devastating to both the 

economy and local communities.

Containment feeding was the focus at workshops helping 
producers to prepare for a dry spring and summer.

Partnerships driving collective action on 
industry priorities 

LEAD ORGANISATION:  SA Drought Hub  

PARTNER ORGANISATIONS INVOLVED: South Australian Grain Industry Trust; South Australian Sheep Industry 

Fund; South Australian Landscape Priorities Fund; South Australian farming systems groups; South Australian 

Landscapes Boards; University of Adelaide; South Australian Research and Development Institute 

Outcomes
Short term 

• Increased collaboration and 

partnerships among organisations 

working in research, development, 

extension, adoption and 

commercialisation (RDEA&C) 

• Hubs seen and utilised as key 

regionally focused institutions for 

defining and delivering RDEA&C 

services (relating to drought 

resilience)

• E cient and e­ective activities to 

support RDEA&C and uptake by end 

users

Medium term 

• Increased availability and 

accessibility of, and capacity to use 

and adopt, knowledge that can be 

applied to improve drought resilience

• Design and delivery of hub activities 

is responsive to end user needs

This program received funding from the Australian Government’s Future Drought Fund

Project overview 

The core of the SA Drought Hub’s impact is in its ability 
to foster collaboration and partnerships with a range 
of organisations from across agricultural industries 
and regions and, as a result, achieve outcomes which 
would not have occurred in the Hub’s absence. 

The Hub has built and enabled partnerships across the sector at a 

breadth and scale not previously seen in SA. By building a large, 

interconnected network and guiding it in a common direction, the 

Hub has helped forge links throughout multiple regions and across 

stakeholders. This has achieved farmer-driven drought resilience 

projects and initiatives which address priorities identified by regional 

communities and industry blueprints.

The Hub is currently engaged in 83 collaborations and partnerships 

– up from 20 in 2022 – outside of the core work undertaken with 

Hub member organisations and network partners. These span peak 

industry bodies, research and development corporations (RDCs), 

governing bodies, government agencies, farming systems groups, 

landscape boards, agribusinesses, research groups, industry bodies, 

universities, agricultural bureaus, producers and many other on-

ground partners. 

The collaborations reflect the growing confidence and understanding 

of the SA Drought Hub’s role in the state’s broader project delivery 

landscape, as well as the strong partnerships developed. 
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